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We want to increase our clients, our bookings, our 

network, and our income, and a public speaker’s 

website is an essential marketing tool. It speaks to our 

audiences and reaches out for us when we can’t. A 

good website will help build important relationships 

and will also lead to increased income and bookings.

DON’T WE ALL WANT THE 

PERFECT, AMAZING, AND 

PROFITABLE WEBSITE FOR OUR 

PUBLIC SPEAKING BUSINESS? 



Your website must immediately speak clearly and 

directly to your audience. 

Confused buyers won’t buy, and confused planners 

won’t hire. 

Be clear and concise about your own niche and 

expertise, and the right audience will know when 

they have found the right speaker. 

Allow your readers to quickly hear your message 

loud and clear.

1
SHOWCASE YOUR MESSAGE WELL



Have a CTA (Call to Action) Readers found your message, 
but what do they do next? 

Tell your visitor exactly what you want them to do. 

They need direction, what to do, where to go once they know 
who you are. Give them a process to follow. 

Without a plan of action, it’s like you have invited a guest to 
your house, answered the door, and turned away, just leaving 
them in the foyer.  

2
GIVE YOUR READERS DIRECTION



Many of your web visitors will be impressed and think to 
themselves that they will be back later to contact you. 

The fact remains, however, that the majority never make it 
back to you. 

Include a sign-up box on your website somewhere on every 
page of your website to allow visitors to get connected. 

Collect your visitors’ name and email address so you can keep in 
touch on a regular basis.  

3
GIVE YOUR VISITOR SOMETHING TO REMEMBER



Make it easy for planners to access the essential 
information they need to book you. 

Ensure that it’s easily found and downloadable. 

Planners are busy and professional. 

Keep it simple and professional for them. 

4
HAVE A MEETING PLANNER PAGE



People want to know where you have been, what you have been 
doing, and what your gigs look like. 

Showcase your expertise with your media kit. 

Include examples from media appearances, including TV, radio, 
and publications. 

Showcase press releases, articles you have written, even blogs you 
have contributed to. 

Include strong testimonials, and share your video demos here as 
well. 

5
INCLUDE A MEDIA ROOM

These tips are all essential for 
a good website, but they are 

not exhaustive. 

https://charlijane.com/speaker-onesheet-design/


Get creative and remember the most important thing here is to 

stay true to yourself, your brand, and your niche. You love what 

you do, so be authentic and genuine in all of your work, 

including your website.  
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